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The Alaska Look. Beautifully Obvious | 


Mix & match saparates, 
dresses and coats-in Alaska’s 
latest fall & winter collection. 
pert Melly ree of 
walt rics, right in st i 
Soros trend. eel 
Come and enjoy our exciting collecti 
at the Tel Aviv Eton, rooms ao 
or at our showroom at 
the Alaska house. 


The Alaska look. 
it makes an elegant difference, 


Alaska House 


Yavetz st. Tel Aviv. 
Tel:03-58175 


Telex 32470 Coin IL forAlaska, . 


FASHION 
NIBA FASHION PRESENT 
THEIR 1978 FALL/WINTER 


COLLECTION 


. NIBA Fashion's 1978 fall/winter collection 


takes its keynote from the new knitted 
materials and the new fabrics. The collectiqn 
features the much acclaimed Ban-Lon and 
knitted volle and wool-cotton combination. 


Some of the best Israeli and foreign designers 
have produced a variety of attractive 
patterns for the collection, each of which is 
printed in up to 8 different colour com- 
binations. 


. NIBA expanded their exports in 1977, and con- 


tinued fo be the leading exporter of fashion 
and sportswear from israel. You can find 


' NEIBA’s products in the best department 


stores, mail-order catalogues and speciality 
stores in Europe and America, as well as in 
Singapore and Hong Kong. 


“The success of NIBA Fashion among their 


Israell customers was proved again this year 
in two public polls which gave NIBA two cer- 


. Hificates as “THE BEST BUY.” 


This season, NIBA will again participate in 


’ : all the Israel and overseas fashion weeks, in- 


cluding the fashion weeks in Germany and 
France. ἢ 


᾿ς During the curront Israel Fashion Week, the 
-NIBA Collection for men and women is on 
. Show at Rooms 501, 502, 508, 504 at the Hilton ἡ 


Hotel. 


EXHIBITORS AT 
ISRAEL'S 16TH FASHION 
WEEK - FEBRUARY 1978 


Room numbers of showrooms 
at the Tel Aviv Hilton 


Adam 526-28 Karnex 
ΑΝ Atlas το Kidma 
Avi Gall 824 Lahav 

Ivor Adler 617-19-21 Lainart 


Alaska 

Aled 

Arzi Knitwear 
Ata 

Avi 

Ayala Designs 
Badt Carnit 
Bagir 

Bakter 

Ba Li Shat 
Barbour 

Baruch Fashions 
Beged Or 802-4-6-B 
Beged Or Bia 802-4-6-8 
Bennet 

Berger 

Carnit 

Castro 

Clique 

Crazy Love 
Cyviak Knittinga 
Delta 
Dominique 
Dorina 

Ὦ.8, Export 


- Duplo-Ayelet — 


Helen Knits 

* Iria Texinvest 
Jack Be 
Jadoll 
7.8.8. 
Kabir Ben Lev 
Kadimor ς 


ἧς Kadosh: 


Karina 


"Buying Offices j 


᾿ Wiriflelds 


Lena 
Levanon Knitwear 


Matzkin 
Mazette 

Mit 
Move-Ocean 
Niba 

Nirkam 

Noamit 

Gideon Oherson 


‘pi 
Ouman-Fortraco 
Papco 
Peltrade 
PY, 


Salpeter 
Soventeen 
Simi Fashions 


Srigei Aviv 
Star Sport 
Tadmor 
Tema Tik 
Terra 
‘Tifferet | 
‘Til & Pily 


Tip Top 

‘Topaz Knitting 
Vardi 

Wigocki 
Zerbib 


Air Consolidators 
israel 


Fashion Week Offices 


Headquartera 602-4 
Buyers’ Advisory ' 
Service 


, Press: Foreign 
Local 


Tourlat Sorviegs | 


Ministry of ἘΠΩ͂Ν 
Commerce & 
Tourlam 


ISRAEL FASHION WEEK ᾿ 
SU PLEMENT: 


‘6.5788 + Rabi Awwal 6, 898. 
Advertising Manager: Avrahain 
than a frin‘e ἐὰν αὐ Artist: 


PGPCO Ltd. 26 HOMA UMIGDAL ST. 
‘| TEL-AVIV, ISRAEL. 


(PHONE:39717.TELEX: 03-341165, 


Manufacturers of 
fashionable knitwear 
for babies, children 
and juniors 


Exporters to the U.S.A., || 
| Europe, South Africa, 


Australia, etc, 


11977 exports: 


$750, 000 


Come and visit usin room, 629- 681 
ε Tel Aviv HILTON Hotel , 


a DESIGNS” 


Office and Factory: ᾿ 
"ὦ Rehov Rishonim, Te! Aviv. ᾿ 
οὖς, δεῖ. 08-54687 


ov and Teens 
. High. Fashion Wear | 


é preparod: miaeteainaing deaiina ᾿ 
coe will ails your ollents a 


zp orters. , 
“the moat ‘Lnprestive presents to ‘give your: ‘ollents abroad. are 
‘BOOKS ‘and: ILLUSTRATED: ‘ALBUMS. on: 


: ‘israel The. ‘Holy. Land” 
a we have a jaige goleitlon a peveral languages. 
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TOPPERS, SOMBREROS, 


shirtwaister style is virtually non- 
bowlers, boaters ΑΙ ὑγράν existent, he says. Next Winter's 
galore, and 100 mene Ma ΤῈ 0! “elasaic" shirt is a reatrained ver- 
boots and shoes, all in N τε Β rity sion of the big look, softly styled, 
fabrics and designs have been pil- with yokes and gathered hodices, 
ing up 15 ae wong tar EN lots of styles which are tunics with 
showroom: - 


Di pent 4 drawstring and gathered waists, 
But milliners and cobblers nee other tops which are blousons, 


have no fears: Leta oe gathered at the waist. The Baby 
ire jue bony accessorising abdul ὃ xe ba lle Fe collax, je 

popular, as is the Chinese man- 
their big solo fashion show darin collarlesa atyle. Where 


12,000,000 Europeans are on the 
right track this year. 
They’re all wearing Israel's Delta underfashions. 


scheduled for tomorrow night. skirts are concerned, most are big 

Selected by the Fashion and . and generously gathered — 
Textile Centre of the Export | though when this style 15 
Institute to put on the traditional translated into very fine, soft 
“one man show" of Fashion Week knits, the look is atiil fluid and not 
(in addition to tonight's collective bulky. Some are divided culottes 
showing) they are suitably — again with slight gathering at 
flattered. It is a costly compli- . the waistline. Catering for larger 
ment especially if they are to sizes, where gathers are not 
follow the lavish and original ex- flattering, there are also flaring, 
amples set by firms like Rikma, four panel cuts. 

Gottex and Beged Or at recent 
Fashion Weeks. 

House designer Gideon Obergon ~ 
has done most of the research and 
preperation of fashion groups, 
each with its own theme, each ty- 
ing in with the tunes of a 
po musical. American 
choreographer Alan Markal is 
directing the professional execu- 
tion of the show, while the 26 
modela — gitla and boys — par- 

- ‘ticipating Include some Israelis. 
Others, professional dancer- 
Mannequins were flown in from 
London, Paris and Madrid ea- 
peclalty. 

‘In the process of adapting 
models from the new Autumn- 
Winter '78-'79 collection for the 
show, some theatrical touches 
were added. Garments which are 
in Niba's current fabrics collec- 
tion were designed specially for 
certain sequences ... but a funny 
thing happencd. Some of them 
looked so good that early buyers 
have already placed orders for 

_them; others which, normally, 
might have been condidered too 


ISRAEL BARUCH describes 
Niba's approach as being close to 
couture: ‘"Because, as ἃ vertical 
operation, we select our own print 
ἢ designs, use them on our own 
fabrics, make them up into ex- 
cluaive styles: The result is a 
commercial translation of top 
fashion trends. The customers 
are, in the main, European 
women, generally in the thirty- 
plus age bracket.” 
.  Ntba styles are featured strong- 
ly In the current Winter mail 
order catalogue of. the large Otto 
concern in Germany. Shown in the 
higher priced ‘‘Apart” catalogue, 
they are one of the few firms 
whose name and logo is also 
printed alongside’ their 
photographs, indicating that the 
’ brand name ig an internationally 
known and respected one. ἢ 
ες Catering for a younger market - 
too, Niba has gone. into the Wild 
West look — notably checked wool 
shirts and. coordinating skirts, 
oulottes, pedal pushers and pants. 


5 ας ἢ See Thetr Dacron fabrics, in sporting 
Τ᾽ Ἶ . (Above left) “The King απὰ.1" — Oriental inftuence ἐδ stightly gathered αἱ waistband. (Below left) “Ow Sofart" : 
: precast pgs λα μὰ Ste be te strony, in the paisley pattern, calf length harem pantsand, — snen's and women's styles from Niba’s sportswear ay ie ὙΠΟ Es caaleont tary ber 
Ξ cluded t n, are going -tunio styling of thie Νέδα Banion two piece. It comes in range come-in cotton Dacron, in muted beige and khaki Well ΒΒ Co ἼΣΟΥ outtiie:-— salar ioe oS 
ins 100. “~ .blue/green or pink/purple design, on a black ground. military tones, Drawstringa in styles for both sexeaara an Styied:men's jackety are also : 
ee “to. . (Right) “New York, New York’' — two city slicker outfits important feature, either at waist or hipline, whilst tha geared to the younger market in : 
THE THEME OF THE show: 1s from Νέδα in Hanlon. Fireworks stripes come in tones of Chinese collar Hne' ie {noorporated into the Δα ΣῊ lock sportswear. ay : 
“Niba: goes to Hollywood." Thus,- brilliant green with flying sparks i orange, yellow and too, (Right) “Oklahoma” — a line up of Νέδα styles in Wild © In reaction to: the difficultles 
‘with the Chinese look currently while, on @ black background. Left hand style 4ὰ a-rolf: Weatera oheok wool blend shirta, tuticd avd dresses. Israel fashion exporters are fac- Ὁ 
Popular and lots of styles with collared tunfo atyie, loosely gathered and fatiing from a Coiours are tones of brown, red or greens, Flannel divided ing as a reault of the government's Ὁ 
Mandarin and kimono collars, /tted bodice. Right hand two piece ts a batwing sleeved skirt, Dacron pants and ten galion hate are opional coor- New Economie Policy, the 
there‘ will be a ‘King-and 1" ne. OErblouso, above ἃ plath, ning greet polo shirl, the akirt “dinating.omtraa, = .. Ὁ τς. cancellation of ‘all: dollar 


τ qUendé,, another based ‘on the premiums ‘and incentives for ex- 
. rca Nesters: Oty look, i porters, and a. floating dollar rate, 
*, the ‘themes of * jahoma"' and ἰδ Israel Baruch is more optimistic 
~ “New: York, New York," Coming than many of his dplleagues. ‘'It- 
mal Pring’ My home; 'thore he be the exchangé rate of: ὅπ ‘Isracli 
. Ruaglan: style and ‘cossack look . pound vis.a vis, the ‘dollar ‘con- . - 
. styles, tothe muaia of "Fiddler on ἢ . tinues rising, aa pies ‘find it 
the Roof.’ εἶ ὰ easlor to compete in many foreign 
᾿ Ohne’ particular song: from.“ Ἢ markets. The government's .at- 
: “WMiddler’’ is ‘especidlly a)  titude is that the dollar has beon __ 
D ‘freed and that exporters should 


"ὦ U , PaaS aa pea ‘ 
men: OY: an, mens. ale , 
‘ar nile Τ΄. ; shi; τ propriate to Niba — “ΤΎΔΑΙΕΙ : 
; ; d.golf shirts. tradition.” Shirts -have been a § ᾿ 
1, ‘yp: δι ὦ SM ladiae tradition at'Niba, for 44 years, over ws \ 5 die Ἔκ Ate: a att Pes) GPE aya ats Ge Gasset SP 
aihce the firm's founder, Nissim if : ἐκ 3 ‘ 3 Ἢ tim | THE MAIN PROBLEM lies In the 
‘Banioh;: set. up ἃ. tiny workshop 4? : ; μοὶ RAEN Se ae : se : DS hi3 m@ = cont!nuing inflation in prices of all 
and atore on Tel. A’ Rear ee ey ee : τ t ΜΝ 1.8. Ὁ ΔΊΣ ἃ local aspects οὐ! exporting — the. - ; 
Road: The second: E ‘SOs we costs of shipping. and local ἐν Ἀν 
the Ba: : . f τ transportation, bank interest, is 
A telex rates, cost of Hving in- =~ 
|. greases in wages, and many other’ 
‘matters. The ΝΡ. was aprung 
‘on ud too suddenly, without suf- 
ficient consideration . of. its. effec 
‘on all the other service Industrie 
ipon which the ‘exportdr ia depen. 
ent. If, on ‘the other’ hand, thi 


manage ‘accordingly. ron 


“highly”. succenafi 
_fMuencing what: 
to ‘unmistakable han: 


fiba -has reserved four inter- 
1 urnfocating showrooms αἱ ΠΕ, ᾿ 
ry-currént Fashion Week. They-will -. 
be providing all. buyerd with * . ": 
_detalied catalogués.on which they. - 
a3 " tHeir preferences... - 


IN PARIS NOT long ago, Iaraeli 
fashion designer Rojy Ben Joset 
of “'Rikma" found herself chat- 
ting with a Prenchwoman renown- 
ed for her elegance. 

“What a boautiful Iaraell coat 
you're wearing,” said Rojy, smil- 
ing a gracious amile and eyeing 
the woman's coat with approval. 
It was sandy beige trimmed with 
black, and {t had a marvellous 
loone cut, and Rojy knew perfectly 
well that it wasn't made in Israel, 
But she knew what she was doing; 
she. was making a point about 
which she feels very strongly. 

The chic Frenchwomen, 
irritated but of course gracious, 
sald, ‘But it's not an Israeli coat. 
Look, it's a Saint Laurent.” And 
she showed the label. 

"Oh," said Rojy, batting back 
the gracious smile. ‘‘But it's ex- 
actly what our Finy Leitersdorf 
was doing 20 years ago." 

Rofjy, whose "“Rikma" is among 
the brightest and most original of 


Israel's fashion firms, 1a one of the — 


many Finy-watchers I have talk- 
ed to over the years, of whom 
nearly all agree that Finy is the 
moat creative — a big word — of 
-our designers. There are those 
who have been more financially 
and commercially triumphant, 
and those with a richer cilentele 
for exclusive couture creations, 
But Finy is herself an exclusive 
— tall, red-haired, full-tigured —: 
in the art of seeing what nobody 
else would see in 8 bolt of fabric, 
or in 8 séaghell for that matter, or; 
in a diamond; of creating virtues 
out of technical necessities, and of 
turning them into flourishingly 
contemporary clagsics. Rojy Ben 
Josef Is convinced that with hack- 
ing of a different nature, with the 
freer and greater resources 


available in countries with fewer . 


problems, the FL label could have 
had international ancb appeal se- 
cond to none. 


“FINY CAN PICK up ‘a pebble," 
explaing a young textile designer, 
“and see that it's something fora 
bridal! veil,,.or the buckle for the 
groom's shoe...or a decération for 
.@ belt, or a handbag...or a piece of, 
. Jewelry. She invents as she goes 


along, dramatically. I've never . 


seen anything lke her.'" 


Not ‘that inventiveness cannot 


sometimes be its.own downfall, 


* > Carried away on occasion by her 
inner vision, Finy haa been known - 


’ when -the customer, oh 
lesolate, aanndt move, her arm 
ἦν deal with, ady, the flying pane! 


hat Finy hag, enviatoned ἀκ doing | 


~ all sorts of tricks. Sue 


A A I CT RS 


here. (The Desert Coat, with 
without buttons, with and wi 


hood, in all six versions, ts hang. [: 


woven of pure wool: Finy ‘was fy. ; 


πα on natural fibres 
efore others took over thi, 
of honour.) ee 


THEN THERE IS her an 

Roman glass jewelry, firat ΓΝ 
hibited at the Israel Pavilion οἱ 
the Montreal Exhibition, ang 
since copied by so many of! 

that It long ago lost its Leiterador 
distinction, But flattering though 
it Is to be stolen from, Finy's ἴῃ. 
pact on fashion, which began 
before there wag an Israeli 
fashion industry, is remarkable 
on many levels. Her Maski 
collections have since 1955 let 
their stamp on countless Israel 
and tourist wardrobes. In the 
world of expensive splendour, her 


gala designs have highlighted thet 


Israel Bond shows, coast to cout 
in America for 20 years, Currently 
most gratifying of all, her dired 
influence on young Israeli 
designers is clear both throug) 


personal generosity and help, anit, 


through the three design 
workshops ("‘ulpanot") she ha 
directed. Sponsored by the 
Ministry of Labour, the Export! 
Institute, and the Working 
Mothers’ Association, these 1% 
month courses were completed ty 
over 80 atudents, of whom aeveral; 
are now running successful 
fashion businesses. : 
“But the most I specifically 
mand of my students,” saya Finy, 
shuddering at the thought of im 
posing her taste and style a 
others, ‘‘is that if they have a hut 


ton, then they must algo havea} 
buttonhole."’ Hither because of, a} 
in spite of this, one of her mod} 
outstanding students, Yaaker 


Jacobi, is still, ten years after hh 
graduation from the cours, 
always eager for Finy's opiniond 
his newest concoctions, which ar} 
geared for the buoyantly yout 
and sold in the most crowded ¢ 
local shops. They have remaine 
the best of friends, and Finy i 
always happy to see what Jacoll 
(5. up to in his tiny workshop nes 
the Carmel Market. The two com 
from different worlds — 7800 0}}" 
of Iraqi origin — but have th 
greatest respect for each other 
“Winy's methods hve 4 00 

pleteness, like the - Ta’anacil’ 


Jacobi hag sald; his enthuslastp: 


seams almost irreverent, 

that Jacobi, an ex-Yeshiva. st 

dent and tho son of an or 

family, knows both sides of bit 

metaphor. : 
There Is a theory that designe! 

really design with themselves 


τ mind, (How this works with m 


designers is beyond the scope ’ 


_ this article.) The local sub-theot! 
-holds that Finy styles tend tor} 
-quire her own statuesque 

. or at the very least a statue 
“personality; and if not statues 


then at least thin, and failing ev? 
that then 8, girl who thin "I 
hin, The. woman incapable 
making flamboyant entrances, μὲ 


‘this theory: goes, ought to. 


away from what used to he 08" 


‘ the “Maskit style." 


NY, OF COURSE, reject 


theory; ‘she also. disap Prd 


inter in town she wears lota 
ck and muted colours, and 
sleeveless jacket over sweaters. 
“But I think I've already done 
enough for big women," she says, 
explaining why she has turned 
down offers to design a large-size 
line. The lose, figure-concealing 
look of many of her classics bears 
out her Middle Eastern principle 
that “in a hot climate clothea 
shouldn't touch the body."’ And at 
the other end of the size scale, 
some of her classics look 
marvellous scaled down for 
children, including our old friend, 
fon of the Desert Coat. 

Finy is the kind of woman who 
kes to enter a room carrying one 
red rose. It makes a little gift, it 
makes a little ceremony. She can 
get away with it because It fits her 
sense of theatre, her generosity, 
her love of living things, and her 

sense of humour; and across the 
τ years, she is fondly remembered 

for these rose-red gestures. ‘‘It 
must have been over 20 years 
ago,”.recalis ἃ Jerusalem friend, 

"when Finy and Ruth Dayan were 
in New York on early Maskit 

business. In those days they were 

ona strict budget and nobody had 
any money. Finy saw a beautiful 

pair of T, Miller shoes, terribly ex- 
pensive, on Fifth Avenue, and 
‘bought them with her last penny. 
L' lt was pouring rain. She walked 
‘up Fifth Avenue about twenty 
“blocks back to her hotel, and 
᾿ entered carrying one red roze, in 
. her absolutely ruined shoes, and 
absolutely happy!” 

She is earthy and optimistic, 
and it is a temptation to read-these 
qualities of personality into her 
ἡ designs. Yet she has had more 
than her share of personal 
tragedy; most of her family 
“perished in Auschwitz; her elder 
| son, Ivan, after surviving the war 

in Europe with thé Czech un- 
| derground, was killed in a plane 
|. crash 25 years ago. Creative work 
', ἰδ essential for her during times of 
F crisis, she: admits. Together with 

this, perhaps strangely, goes a 

kind of innocence and belief in 

human goodness, a wish always to 
help rather than hurt. Just 


« poaalbly, this may be because 
'Y Manages to aee art, rather. 
than merely ality, as the key to ; 


the world : 
Pech ες Huy ate δίας Rye 
THE FORM OF ART. she knows 
Speier and which πὸ 
; often touc! 

eo iches her fashiona, is folk 


peasant embroidery and. 


huttons.of the Austro- 
: ngértan region: of her youth; 
the ‘weaving’ and decorative 
Motifs gf South American Indians, 
Thich were ἃ revelation during a 
, ip , wi 


Brazil... Bolivia, and. Peru; ‘the 
bee Incredible simildrity 
etween. folk. designs from widely 


ty: Separated parta‘of the world, 


Provide ‘her with a: kind..o 
Ι Ophic and aesthetiq unity. 
fame ν 870 Indian designs; eis 

aut almost exactly the 


“in 


th her late husband, 
if Joharion, Simon, to Argentina, 


The now juatly famous Desert Ooat. Both are more recent 
. ‘neraiona — the one on right was taken tohen the new Maakit’ 
shop was opened in Jerusalem three years ago and.to the 
one on the left tassles have been added to the sleeves, The 
Desert Coat — ofa simple handwoven wool originally came 


tion that she hadn't. 
Anthropologists, after all, don't 
usually: do much beyond writing 
papers and lecturing to other 
anthropologists, while Finy has 
taken their raw materia]. and 
τα it part of our consciousness. 
And anyway, her kinship. with all 


. sorts of people is probably too in- 
atinative to have ever been: 


academic: ‘'She gets along 
with our Arab 
‘craftsmen,’' says a Maskit 
colleague, "She understands them 
perfectly, and they understand 
and adore her."' And it's dil done 
with a Hungarian accent. . 
For this jumble of reasons, she 
1g as contemporary today in 


California as she-was over half a. 
‘gentury ago on the banka. of the 
. Danube. Literally. Last year Finy. 
_ did a: smashing ‘collection Ὁ 


The ethnic origin of these 
sheepskin styles was traced in the 
Ameriaan press back -to: the 


“graceful feminine sheepskin ᾿ 


coats Finy remembered wearing 
in the Hungarian snows," 


‘AND THE VBRY -FIRST. dresa 
Finy ever designed takes us right 
back to a Hungarian summer, cir- 


ca 1921, when Finy was 15 and was- 


invited ta.a cousin's party. The 
place was the home town of Komar- 
_ no, on the Danube, between Vien- 
na and Budapést, The problem 
' was that Finy's regulation dress, 
. day in and day out remoraelesaly, 
was the pleated dark blue serge 
middy skirt and: sallor blouse 


worn by all schoolgirls of the up- . 


per bourgeoisie In HWurope.. And 


ὍΝ 


in Khamra — medium brown anda light:tan —Fint's desert . 
colours and of course black. Over the years though she has 

. tried out almost all colours of the rainbow — the type of 
material used has always remained the same. oh 


‘that, she decided, just would not 
-do for the party. ᾿ 
- So Finy cut off.a section of the 
pleats, lined the. remainder in 
batik, which she was learning at 4 
summer art course, and ended up 


with an original.style suitable for 


-@ girl of 20. "Βαϊ mother lat me 
wear it, She was wonderful about 
letting us children .do, within 

‘reason, just ‘as we wished, And I 
was always positive about my own 
taste, When I was 14, I decided we 


should change all the furniture in - 
' after seeing Finy's most recent 


the house; and mother agreed.” 


- ‘She was born in Komarno in. 


brother, an involvement that 
lasted until his recent death in 
London. x 

Her earliest ambition was to be 
asculptor, As a child she most lik- 
ed m-j«lling in plasticene; and 
never played with dolla: ‘Even to- 
day, I think of what I do as sculp- 
ting in fabric.” But success as a 
sculptor looked unlikely: ‘My 
ideas were too quick for my 
hands,"’ For her 16th birthday she 
asked for, and got, a sewing’ 
machine, hand-operated, of 
course. It was to go to Palestine 
with her, and it was 20 years in 
Israel before she touched an elec- 
tric machine. 


FINY MARRIED for the first 
time when she was 17, αὶ man ten 
years otder who had been 
assiduously courting the tall, red- 
haired girl for three years. 
“Every day at school I’d find a 
letter from him. And I really don't 
know -why I married him,” she 
muses 65 years later, ‘‘except 
‘perhaps to finish the in- 
volvament."’ She was divorced at 
21, the mother of a baby boy, Ivan. 

A few years later, when her 
brother went to the Sorbonne to 
study economics, Finy went 
along, moving happily in the art 
circles of post-war Paris, for 
which, of course, today’s term 
would be ‘‘swinging,"’ wearing 
only clothes she herself designed 
and made, and beginning to 
design them, as woll, for her 
friends. She floated from art 
course to art course, but has never 
studied dressmaking. ᾿ 

When her brother moved to 
Bratislava, an hour's drive from 
Komarno, Finy went along and 
took a flat with him. ‘There, too, 
she moved in young artista’ 
aircles, and was soon designing 


‘costumes for singers and actors 


of the Bratislava opera. and 
theatre, for both on and off the 
stage. ‘‘Somehow,” she recalla, "I 


. never. copied the Paria styles; but 


always tried to bring out the In- 
dividuality of the wearer — who 
was usually an artist."” - ᾿ 
Her long involvement with art; 
and her gravitation toward 
-fretenda who are artiats of some 
-gort may explain’ the attraction 


- she has for the young, for it ts no. 


‘ secret thatthe miost intelligent of 
our young designers are much 
more interested in the lasting 
valuos of art than in the commer- 
cial vagaries of ;fashion, even if 
those are what pay the bills. 'Per- 
donally, I think Finy 18 wasted on 
fashion," Βαϊ “ἃ young designer: | 


1006, the fourth of five children in . 


a happy, very well off, bi-lingual 


(Hungarian and German) horne. © 


tail end of ‘'Hurope’s Fifty Golden 
ears." Oxi both aides of the fam!- 
her parents and: grandparen 
‘were in the lumber’ business, and 
of the. bast quality; for they handl- 


08 811. [ὴ6 wood'from {π΄ 


Latex, she leaxned that the phrase - 
- for'thig. childhood period: was the © 


Ls 


Τιυο-ρίσσε suit — 
blouse and 
trousers-skirt in 
51% cotton and 49% 
Viscose. 


Blazer awit: = tweed 
blazer in straight 
aiyle, The skirt folds 
sinrt below the 
waistline. Wool, 


with the 
FOREIGN and LOCAL 
FASHION CENTRES 


WELCOME 
to room 537 
at the 
HILTON HOTEL 


(Continued from page 8) 
made the belt and buttons of 
orange and green, in the shape of 
leaves, because there was always 
an accent on accessories. And I 
remember a black georgette 
dress with beads made out of 
shells embroidered on the collar. 
And you know, I still have them.” 

This lucky early Tel Avivian, it 
should be explained, has a stock of 
these rare fabrics because her 
parents had sent them from 
Burope before the war. “I think I 
paid Finy 90 grush for the first 
dreas she made for me. As the 
years went on her prices went up, 
but she always charged me 
ridiculously little. Maybe she just 
liked me, but she was charming to 
everybody. Never snobbish, 


a 


+ done ‘for the Bonds show In co: |. 


Finy's contribution to a gala fashion 


. show sponsored by the Tel Aviv Dia- 


mond Hechange. It’s title “the moon, 
the moon and some stara."' 


; : 
aways with a cheerful smile, even 
‘when we knew she was having 
personal’ problema.'' Changed 
family circumatances made Finy 
move to Jerusalem, where her flat 
was badly ‘hit during the War of 
Independence; she continued 
designing costumes for Te} Aviv'a 
new Cameri Theatre. ΣΎ 


ΕἸΝΥ.- CUSTOMERS - during the. 
forties ‘often. asked her’ to π᾿." 
terceda’ with their’ teenage- 


daughters and'to try to. influence 
them to get into a dress ocoasiorial- 
-ly and out of their ‘eternal shorts. 
Shorts those days were baggy af- 
fairs, as were slacks, below which 


᾿ came the pudgy thigh. Girls tend- 


θὰ to come in the stocky model, 


4nd couldn't care leas: life had. 


“More. impottarit: concerns. Such 
Ὁ §00lo-historical recollections of 
the focal figure brings out Finy's 
Positive tolerance of. today's 


Jeans; for tight trousers, she. 
alleves,: have ‘helped to’ make" 


dite: gneéan ‘girls figure don- 


fashion altars as the New York of- 
fice of Jessica Daves, editor of 
Vogue Magazine, who took a long 
look at Finy in her Desert Coat 
(yes, we are back to it) and said, 
‘‘Madame, all my compliments. I 
Uke your ‘living seam'." The ‘‘liv- 
ing seam'' was the braid- 
trimmed, hand-atitched way the 
sleeves were joined to the body of 
the coat, and they were designed 
that way because the moshav 
women who made the coats for 
Maakit had no sewing machines. 
Such openly admitted seams are, 
today, all the rage in jackets. 
‘And I see you have the guts not to 
line it," continued Vogue's editor. 
But this stark decision-waa caused 
not by integrity, which Finy haa in 
plenty, but by the absence of good 
lining material around in the old 
days. 

I must confess that my old. 
Maaskit Duffle Coat, which I still 
wear after nearly 20 years, was 80 
scratchy inside the sleeves, in its 
youth, — by this time the body 


was already being lined- — that I |. 


took it back to the shop and plead. 
éd with the management to line 
the sleeves. And I'm sure that 
Jessica Daves would have done 
the same: such can be the gap 
between purity and wearahility. 
Finy, by the way, insists that her 
Duffle Coat, a relative of the 
Desert Coat, is also descended 
from what the Himalayan monks 
wear, They no doubt have thelr 
falth to keep them from itching. 

Two of her favourite designs are 
the heavy Belgian linen lace dress 


operation with lace-artist Anna 
Kralova, and the “pillar” of tuck- 


. ed black silk made for Rovina for 


@ one-time appearance with 


Leonard Bernsteln In his ''Kol [. 
Nidroe."" The second {s purely δ᾽ 


stage work and ‘'was not to look 
ike ἃ dress at all, it was to look 
like Kol Nidre."” But the lace 
dress, marvellously grand though 
it ts, could be worn by practically 
any woman of any size or shape, 


given a glamorous enough oooa-" 


ston. 
Three years ago she won first 


‘prize {n the Mera shoe Cor- || 
poration's competition for a line of . 
shoes, including a walking atyle;. 


boots, and an ‘evening. shoe; 1m-' 
ressive as the desigh was, — the. 
lury's decision was unanimous — 
however, it turned out to be too 6x- 
pensive to produce commercially, 
And a fow Fashion Weeks back, 


the Tel Aviv Diamond Bxohango © 


sponsored a gala show {in which 
original diamond jewellery 
designs played a: sparkingly, in- 


tegral part. Mny!s contribution, - 
whioh had the Finjesque title of. 
‘he Moon; ‘The Moon‘and Some: 


Stars," was a black organza even: 
ing gown appliqued with moons of 
black broadtail, no leas, worn with 
just one huge earring cascading in 


a olugter of stara down the front.of 1 
the dress. "It was the: most: 
. beautiful thing anyone had deen, 


recalls Marta Vardi, wh 


~ Those Sensational Softies From 


SPORT LIFE” 


aly invited 


Our Sensational 


Softies at the Tel Aviv Hiétori Hotel, 
rooms 6444-644 


nO) iRlem 


23 Palrnach St., Pardess Katz, Israel 


Tel.O3 706111. 


Telex: G2PElB64 EXSE. 


aroyo-bare 


It fires the imagination. It makes for that 

“soignée” look — a moving kind of elegance. 
Beged Or creations — naturals, for people 
who reaily care about the way they look. 
Made from the finest leathers. 
Craftsmanship par excellence. Attention 
to the minutest details. The creation of: 
International fashion designers. The classic 
cut that you can find only in the top 
fashion boutiques of Paris, Rome, 
London, New York and Montreal 
— and in Israel too, of course. 
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You are cordially invited to view the 
Beged Or '78/'79 winter collections, 
Israel Fashion Week. Hilton Hotel 
Tel Aviv. Feb. 13th—17th, 

Room Nos. 302, 304, 306, 308. 
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If WILL TAKE AT least another 
two generations before the bulk of 
decisionmaking in Israel will be 
done by native born Israelis. 
Government and industry are still 
largely In the hands of people who 
came to this country as im- 
migrants. 

iL ποιουνοσιην exception is the 
Fashion and Textile Centre at the 
Israe] Export Institute where both 
the outgoing and incoming direc- 
tore are Sabras. 

Israela Cohen, who takes up her 
new appointment at the conclu- 


sion of Fashion Week, describes _ 


herself as a kolboyntk. (Jill of all 
trades). Adverse to personal 
publicity, she was reluctant to 
talk about herself, ‘‘I really don't 
gee why you think it's important to 
interview me," she commented in 
between attending to details 
related to Fashion Week — 
registration of an exporter, a telex 
to Hurope, checking the 
availability of a model, confirm- 
ing flight and hotel reser- 
yations..,.and all the hundred and 
one details which can make or 
break an event, 

Her Irrepressible sense of 
humour coming to the fore, she 


volunteered that she was born in- 


Tel Aviv, was a member of the 
Scouts, served in the army “and 
this is my Bat Mitzva year at the 
Fashion Centre." 

What started out as a part-time 
job to supplement her studies in 


Semitic. languages, has evolved 


into an all-consuming passion. 
“No one asked me to leave,’ she 
jokes, ‘‘s0 I stayed.” 

Working initially as an ad- 


Greer Fay Cashman 


With the introduction of 
Spring/Summer Fashion Week in 
1976, "I began living from one 


Fashion Week to the next" saya - 


Israela. The weight of respon- 
sibility doesn't bother her. 
‘fashion is interesting and ex- 
citing, and the more diverse the 
work, the more I like it.” 

In her years with the Fashion 
Centre, Israela has witnessed 
many changes in the fashion in- 


. duatry. One of the most important 


k- oe ae ae 
Israela Oohen 


ministrative secretary, she 
automatically became involved in 
preparations for Israel Fashion 
Weeks. This entailed maintaining 
close contact with exporters, com- 
mercial attachés, buyers, hotels, 
travel agents and anyone else who 
hed a finger in the pie. She was 
also responsible for public 
relations and co-ordinating the 
production of ‘Israel Fashion’ an 
annual glossy magazine, which is 
a show window for the fashion in- 
dustry. Last year, she was also 
managing editor of ‘Young 
Israel,’ a new publication devoted 
entirely to showing off the best in 
infants’ and children's wear. 


‘ONG ESTABLISHED COMPANY WITH:40 YEARS. 
XPERIENCE IN. THE MANUFAGCT' 


from her point of view, is the 


promoted to director of the Con- 
sumer Goods Division of the 
Israel Export Institute. Her job 
will be to promote exports in 
fashion, food, arts and crafta, 
jewellery, furniture, books, toys 
and games, cosmetics, 
kitchenware, napery and all other 
products which come within the 


. eategory of consumer goods. 


development of various divisions ἢ 


within the industry. ‘There was a 


long period," she recalls, “when § 


buyers coming to .buy 
sportswear had only one or two 
factories in mind in each par- 
ticular category. Today, they 
have a very wide choice in every 
range. Israeli manufacturers 
have become increasingly export 
conscious, and have raised their 
standards so that they can com- 
pete succeasfully on world 
markets. Because fashion hae 
become universal, more and more: 
manufacturers are travelling 
abroad to study popular trends. 
The result is that Israel can hold 
her own with anyone in the 
world.” Israela hag been deputy 
director of the Fashion Centre for 
five years working in close har- 
mony with outgoing director Yael 
Matalon. Does she intend making 
changes once she sits in the ex- 
ecutive chair? ‘There's always 


E AND.EXPO! 


. leatherwear, knitwear or ἢ 


Yael Matuion 


room for change,"’ she replies, 
“but I'm not one of those people 
who sets out to destroy what 
others have built. Fashion 1s an in- 
dustry which thrives on change, 
and a Fashion Centre must have 
the flexibility to move with the 
times, That doesn't mean that we 
throw all.of last year's concepts 
out of the window. We have to 
evaluate what is valid for today — 


-and I'm not even thinking about 


that till after Fashion Week." 


YAEL MATALON ts not leaving 
the Fashion scene entirely. After 
flve years as @irector of the 
Fashion Centre, she has been 


QUALITY. BABIES AND INFANTS: KNITTED OUTERWEAR, ᾿ 


ODUCING GARMENTS IN A WIDE RANG 
JSING SYNTHETIC AND NATUR 
ὁ DATE-COLOURS.AND DESIGN 


NGEOF-FABRICS, | 
BRES IN THE. MOST UP 


When she came to the INI in 
1972, she had no background in 
fashion. ‘‘The person who does 
this job should not be a fashion 
designer or co-ordinator,’’ she 
maintains, ‘‘but P.R. minded and 
a good administrator.” Yao! did 
have experience in these fields. 
After graduating from Geulah 
High School in her native Tel Aviv, 
she did a two-year‘course in 
Public Administration at Te! Aviv 
University. She then worked for 
several years with voluntary 
organizations including Wan and 
Pioneer Women (Na'amat). Her 
voluntary work was interrupted 
by a three-year stint in Australia 
where her husband served as Con- 
sul for Economic Affairs. 

The glamorous grandmother 
sits In an unpretentious office, the 
walls of which are covered: with 
fashion photographs and sketches 
dating back to the bustle, favours 
elegant sportswear — well cut 
skirts, teamed with classic 
blousea in solid colours and topped 
‘by ‘sweaters: in matching tones. 
_She encourages her staff — all 
female — to experiment with 
fashion trends, and never fails to 
comment when the resulta look 
good, 

(Continued on page 30) 


Cover story by 
Catherine Rosenheimer 


“With the same investment in 


CHILDREN ALL OVER THE WORLD LOVE development, design and produc- 


᾿ f τὰ ᾿. χὰ 7 : tion that goes into a three-year- 
IN 25 COUNTRIES AROUND THE WORLD, AND OF COURSE y ὃ δ old’s dress you oan manufacture 


IN ISRAEL, CHILDREN LOVE SOLOG'S FASHION KNITWEAR ae 4a ᾿ δος See. ote he seine Adame Laser 
τὰ : i re Sportlife. ; 


“Childrenswear demands an en- 
Urely separate and specialised 
production process, from intial 
know how in sizing and styling to 
design and marketing, I don’t ἢ 
belisve many of the womenswear 
manufacturers who have tranch- 
ed out into children’s styles aa a 
"hobby" or by-product will sur- 
vive for long." Jacob ‘Lahav, 
Lahav. 


. ‘Buyer's demands in 
childrenswear are extremely high 
— Price ta a vital factor as ts 
quality. Children's clothes have to 
be virtually indestructible and 
easy-care, At the same time 
mothers want very fashionable 
styles and colours, at chain store . ᾿ 
prices."’ Gad Golos, Solog. 


“The only viable way to export 
velour sweaters for children is by 
mass producing basic styles in 
quaniities large enough to reacha 
low per-unit price.’’ Ruth. 
Kimmel, Papco. 


“Childrenswear buyers shop in 
Israel for fashion and high quality 
— on standard tiems we can never . 
é compete with the Far Haat.” lan | 
“a Migdali, Til and Pily, . ; 
Above; Lahav’s yoke cut (including sleeves) slightt: gathered, makes this two- . 
Rocket blouse cver #0 6 dctat for the youny Miss. ΓΒ worn with straight cor THESE ARE SOME of the com. ἔριον (above) has podrogee line now ro infunta ollie upto tev sryuce 
duroy pants, Below: ΤῊ ὦ Pily present a slick ooverull with pocket flaps and dart menta from leading exporters of udd banda of bright coloured stripes to ts heavy knit oulfits for the toddlers, 
Εἴθε Te σ ϑιονϊκῦ δοῖϊαν. ‘ ghildren's fashions on ἃ field 
which is generally considered as 
having tremendous potential — 
. but at the same time comprises | 
more complexity in styling, sizing 
varidtions and costing limitations 
: ᾿ : ! j i ‘ ; ea ee ᾿ . . : ._ than any other fashion sector. Vic- 
cea 3 Ἢ ͵ Ι | ΕΗ a νον ἋΣ ERs fea oa a ee torlan ohildren, and. their 
4 } eee Ἢ [ WHE i ky ἐν ΜΙ ΠΕ oF ᾿ ἢ Yee predecessors, wore dresses. and 
πΠΉ ἢ ἢ yl Dae 2B : poate eR ot : : . suits which were simply smaller 
: versions of thelr parents clothes, 
with Httle or no conalderation. of 
_ Proportion ‘and style, nor of col 
fort in active play. 
“Those who grew up during and ᾿ 
acon after World War ΠῚ were the 
hand-me-down generation, wear. 
ing classic styles In hardwearing 
fabrica, either re-makes of adult 
clothes, or passed on from cousiti: 
[ρ΄ cousin, brother to. brother, i 
alster‘.to sister. And those very 
children are the parént: 4 
buyers of today, who played 
. tHe major‘role‘in Influeriting what Οἱ 
ogrrent children's tabhion, - 
Pj ‘abably: ι reaction, " 


___ ΒΑΒΙΕΒ' WEAR 
KNITTED FABRICS 


for’ "aime 6. compliogtions ! 
faze eats pattern dutting ‘and. 


(Left), Dorina presents a tunie 
dresa in an angora blend witha 
leaf pattern δέ οι. 


(Right), Papco's wool blend, 
aingle colour dress, with wide, | 
very wide, kimono sleeves. 


Rojy Ben Joseph designe for Rikma, — indeed she is Rikma. Above is her 
προ ie --α sort Fn ae calls 4¢ — that ts reveratble. One side is plain 


grey corduroy and the other Rojy’s very own striped iowelling material. 
Trousers are harem-like anda blouse and small blazer complete the outfit, Ton 


years ago Rojy redesigned the stripes on kitchen towelling made by a local 
firm and turned it into high fashion. And below favouriia from Reorilts the 
firm. that haa shot to the fore with its well designed collections by Israeli born: 
‘and trained Yehoshua Levy. This is his third collection for Sporilife, Seen here: 

: &plece outfit, skirt in new velour corduroy.with a knit trim to keep the jumper 
ἐπὴν 4 place. Worn wiih cheoked.qotton shirt. This outfit is ἃ hallmark. of 


Sportlife’s crisp styling, attention to quality and fine faghion JSabrics. 


“weet? : . 

Iuspired by folklore, bul with quite an original twiai, Hether Ieakov, is α new- 
᾿ comer to ihe field. Esther is a dreamer — ahe has been doodling with designs 

all her Ufe and has now managed io transfer these designs into real clothes. She 

hails from Beeraheua and started out life as a nurse. Her creations have tuken. 

on thal exotic look she dreamt about. Her line has a flowing look changing with 
the movement of the wearer. This is her first year of real production and in 
- Beersheba ahe has as many aa $00 people employed doing Macrume andoiher . : 
handicrafts for her collection. She is moving to Tel Apiv where she cun be. . : i ἐν τος 
found ai the Dominique Fushion House, 6 Rehov Gruzenberg. The photos catch: ᾽ 3 a, pieces. 
- the movement of ‘this woollen cape:and skirt by Histher Izakov. . ὲ 


(1671), Helen Knits uses ot, . 
sittch ‘for these wool knit to}. | 


ome 


oP Set rte 
paar 


‘ 


Η 
᾿ 
͵ 
᾽ 
Ω 
. 
Ν 
Ω 
κ 
᾿ 
Ω 
ἐ 
ἢ 


tae 
eae ee! 


- Olookwtae on this 


the moet: 

, washable 
plove. 
tt 

"ον of 


dnswer to 
Ina smooth 


, al-leather oh eayihe’ - 


Ῥι 
matoh — oJ 


age star- 
where we 


blazer and 


ὧν 
8 
winder a 
off with .an over 


Ung uth upper ὶ 


have Beged ΟΥ̓́ 

travel problems. 

mio and 
- supple and. att 

‘sueda dress. 

leather δε and with! 

glove leathe 

Jintshing 

Hxed long blazer with leather. | 


ho 
“oars 


wit] 


jar 


μ 


q get 
fe sleaveles 


and La 


Office: 35 Missalant, Tel-Aviv . Tel! 03-3374 6 Telex: Wigo- IL- 03-2378 
Factory: Industrial Aree; 


‘ 
ae 


TEXTILE INDUSTRIES LTD. 


78 Hayarkon St., 
Bnei Brak/Isracl 
Tel, 03-700221 Tolox: BXTV UL 341118/Ext. 5157 


Manufacturer and Exporter 


IF YOU WERE walking down 
Fifth Avenue 8 month ago — just 
after the New Year, in freezing 
New York, your eye would have 
been caught by ἃ fantastic display 
of swimwear in the windows of 
Saks Fifth Ave. If you had 
wandered further Haat, you would 


— 7. have come upon the same thing at 
T-SHIRTS Bloomingdales. 

— SWEAT Sea shawls and flowers in abun- 

SHIRTS dance, these are the loves of Leah 

Gottlieb — who is Gottex,. for the 

— PANTS current collection. But then Leah 

— BEACH Gottlieb always lked flowers. 

Even in the early years, when the 

DRESSES firm she and her husband started 

H 22 years ago, was still struggling 

— HOSTESS for recognition, mannequina at 

DRESSES her fashion shows floated down 
flower Jaden runways. 

-- SHORTS 80 Leah Gottlieb's 29rd collec- 

— GOLF tion is a flower one — flower 

᾿ prints of all sorts all over her 

— V NECK large shawls that can either be 

PULLOVERS- worn over the shoulders or tied 


into a slinky skirt. There are old 
Ξ fashioned frocks — planned for 
the beach — that will surely find 
themselves dining out formally or 
informally all around the world. 
Black, white and red loom large 
. hed Gotte% colour ee for 
. this season. But lots of white and 
designs some pastels also fall onto the 
colour pallette, This is for the 
ὶ and f τς @ollection that is now being 
Tue . δ. 5 revealed to the retail crowd, for 
1 hit prints. [f= Leah Gottlieb is way ahead of us. 
TE Soon buyers, designers and win- 
dow dressers will be arriving at 


Big choice 
4 of exclusive 


a 


<a ΜΝ). δὲ : Shear ΩΣ oy 
i is pl ra firat i 
Shee skin — COTTON ἱ tlon which wil go on nase eA 
" ᾿ .-- POLYESTER/ Janyary i979. RARE 
j i ᾿ Ξ nex! ve 
b ki Ὺ t ᾿ COTTON than likely να he ohosed, oe 
5 in coa Ss — ACRILAN Gottex bathing suit, for they are 


about to sign a contract with the 

organizers. This contract was 

held for years by the firm of 
᾿ : 


|, Room 521. 


ishon-Lezion. Tel! 03- 993527, 993125 
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Tol. 824048, Lol Aviv- Yat 
” 14 Rohov Hatehla 
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RESIDENT 


Levs do business in Israel the American way 
If you are looking for a buying agent, contact me for 
Fashion, Quality and Dependable Service 


Bilton ΠΟΤ, or 


‘Exporters of 
_. . playwear for 
” active children. 
~ sind Infants 


σ- EE ES a Si Σ τὰ ζ 


P.0.B. 30, Savyon, We), 03-734998 


ἢ Buying agent for Geoffrey Beene, Pierre Cardin 
In the U.8. in Women's Wear, with 18 years’ 
i previous American manufacturing experience. 


Member of Israel! Export Institute and Buylng Offices, 


-collabtion will.be show. 
during Fashion Week... - 
» th’Roorn:No. 441 
τ at the Tel Aviv Hilton. 


ie 


her Atteller (deliciously done up in’ 


FREEZING 5th Avenue warms to sea shawis 


Helen Rossi 


Catalina, whose atar has now wan- 
ed. Mias France was chosen this 
year in a Gottex suit and most of 
the Israel ‘'Queens"’ have always 
worn Gottex. 

Leah Gottlieb recalled sadly 
that when she first got atarted ina 
hole in the wall that could hardly 
be called a factory, she had gone 
to the U.8.A. to see how they did it. 
She visited the factory of 
Rogemarie Reed in California, 


who was then at the height of her * 
career. One thousand people were - 


employed there and they even had 
a awimming pool right in the cen- 
tre of the factory compound, 

“Well we won't get to a swim- 
ming pool,"’ says Leah Gottlieb, 
‘but we do have something like 500 
workers in our organization which 
now spreads around the world." In 
the Yad Hiliahu quarter of Tei 
Aviv there is a 4 storey factory. In 
both Bnei Brak and Kiryat 
Malachi they have small plants. 
Each employs 70 people. 

Labour relations at the Gottex 
enterprise have alwaya been 
good. For there always is tension 
in a fashion establishment, a low 
keyed enthusiasm runs through 
the plant. Perhaps itcan all be put 


‘down to the credit of soft-spoken ἢ, 


Leah Gottlieb and her husband 


Armin, who have so powerfully i 


built up their enterprise. 
During ‘the past year Gottex 
sold $6,450,000 worth of swimwear 


around the world. Fifty five per . 


cent goes through their New York 
office run by her daughter Miriam 
Scher. The other daughter 
Yehudit Gottfried, who follows in 
her mother's footsteps as designer 
and fashion coordinator, works 
Closely with her mother and is 
with her as she travels around to 
perfect the Gottex style. 
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mes ay Modest ail-inone from 
ig 4 Goller that hides what it 
should, is teamed toith 
“Gipsy,'"' the parfect afier- 

noon dreas that can well go 
dancing to late dinner and 

- an to a midnight swim, if 
7 you are really serious 
εὐ gbout.the swim angle of a 
. bathing autt, Blue and 
yellow roses on a strong red 
ground have fleueretie's 

‘ eascading. from the hem to 
the neckline. - 
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DANAYA —- Israel leather fashion, 


superior in quality and style 


The 
unforgettable 
pertume 
The 
unforgettable 
gilt 


“ha 'morlt of ἃ leather garment Is depondent on three factors: 
. ie The qualtty of the leather ὑβοά;. ° 
; 3. The out and atyJo'of the garmont.. ~ ἊΨ». 
τ 8, Tho quality of the work and finish. “ Sige aed 
- “The public is today presented with a wide ohoice of leather outei 
garments, with pricos yarying in a wide range. - = id 
‘DANAYA manufactures olothes for men and women: from - 
. Veather and auede, = - nae a eee, 


For many yoara, DANAYA has 

- guarded jts reputation by. produc-: ΜΒ 

{ng olothes, only. from the | . 

“eather !mported from Hurope 

. . The out and stylo of the clothes are: 
Buropean: very great dltention fs 
paid to finish, a : ; 


PARFUM 


KatNneba 
JUDITH MULLER 


ISRAEL 


AVAILABLE IN DUTY FREE SHOPS, 
HOTEL GIFT SHOPS 
ON BOARD Εἰ τῶι AIRLINES, 
"BATSHEVA ARTS AND CRAFTS” 
9 FRUG ST. COANER_FRISHMAN 
AND AT OUR FACTORY 
ΔΕ. ST, 
TATRA 


ἈΝ 


AMERICAN FASHION consul- 
tant Vera Bacal sees the 
dominance, of black in the new 
Paris fashion collections — par- 
ticularly that of St. Laurent — as 
symbolic of the world's hope for 
peace. ‘When the world was at 
war, we needed bright, gay 
fashion colours to counteract and 
suppress the screaming headlines 
— black dreases went into the 
wardrobe. 

“Today's ability to wear. black 

at ariy time of day is Indicative of 
the present day mood, especially 
vis 4 vis the Middle Eastern 
situation." Mrs. Bacal, born in 
Poland and educated in Canada, 
was for many years publicity 
director at Bonwit Teller. She now 
heads her own publicity firm, 
staging, producing and commen- 
tating fashion shows for clients in 
the U.S. and abroad, and has 
directed the Israel Bonds Fashion 
Shows in America for the past ten 
years. 
For the past month, she and her 
assistant, Barbara Gerard, have 
boen visiting Israel! fashion 
houses, coordinating and select- 
ing models from the 25 manufac- 
turera participating in tonight's 
collective fashlon show, 88 con- 
sultants appointed by the Export 
Institute's Fashion Centre. 

The selection of two New York 
| fashion experts to produce this 

Fashion Week's show has met 

with mixed reactions on the part 
of the manufacturers themselves. 
According to the latest statlatics 
on fashion exports for 1877, some 
66.5% of a total of $198 million in 
all fashion and textile exports 
from Israel are row directed to 
B.E.C. countries, Since the aboli- 
tion of all import tariffs on Israeli 
textiles into Common Market 
countries last Summer, Europe is 
‘| now seen 88 most promising. 
"] Many of tha larger exporters have 
‘| Seen a definite decline in exports 


to the-U.8. in the past year, and fo: 


Ancreased thelr sales to the Hu 
‘pean market where they now fi 
it tir edaier to compete. . -. 
| Last ‘Surimer's Fashion Wee! 

show, held -beside ‘the Sharon 
Hotel's wasto most tastes afi 


RNATIONAL LTD. 


Catherine Rosenheimer 


impressive, fast moving display 
of fashion. Coordinated and 
directed by loca] fashion designer 
and manufacturer Jerry Melitz. 
The only adverse comments we 
heard on the part of buyers was 
strictly technical although there 
were some murmers of discontent 
from other local designers. 

Vera Bacal believes very 
strongly in what she terms “the 
universality of fashion.”” From the 
multi-media reportage on the bi- 
annual haute couture shows, 
various countries “borrow" the 
alements they find best suited to 
their own needs, she says. The 
days are past when you could im- 
mediately identify a garment as 
being Italian or French in origin. 
In the past fifteen years, Israel 
has also succeeded in producing 
fashions which ‘you just can't tell 
where they're designed — 
although at the same time your 
best designers cannot fail to he in- 
fluenced by living under a sunny 
sky, together with.a population 
and culture which js a steaming 
melange from every country, and 
doubtless ‘by the archeological 
beauties of your country too." 


BARBARA GERARD who also 
trained in fashion at Bonwit Teller 
and was Jater Fashion Director of 
Gimbels, a fashion show coor- 
dinator and journalist, finds that 
the colours and silhouettes she has 
seen in local collections are very 
mueh in line with current inter- 
national. couture trends for 
Autumm Winter 78-79. Where 
eolours are concerned, the new 
néutrals are what she calls “city 
colours" — the tones of the stones 
used to build Jerusalem, and of 
concrete — pale whites, greys, 
slates and stucco colours, As ac- 
companying tones in the same 
palette, moss green, greeny beige 
and paled olive are also impor- 
tant, used to build up a 
monothromatic layer look, often 
enlivened with contrast touches of 
bright orange or blue. . - 


‘The. entire. farnily of bright blues 


and greens, dormant for a lon, 
tlme, ts coming into its own again, 
often mixed with the clty colour, 
Another poputar fashion palette ly 
the brown and beige family, pop. 
war for a long time, now shows 
asun-kissed, spicy character — ay 
in paprika, cumin, curry and 
amber. The real drama is now in 
solld colours, much more impor. 
tant than prints. Where they do 
appear, prints, for example in 
blue/purple/green combinations, 
are smail and scaled down, 

Checks have become fine and 
ladylike .— the houndatooth 
pattern has become the pup. 
pytooth — and plaids too are 
smaller scaled. Bright jewel 
colours like purple and magenta 
are popular for evening: as are 
colours of amethysts, sapphires, 
rubles and emeralds — these 
same brilliant colours being used 
to accent the city and the building 
tones for daytime wear. 

Corduroy, in all whale 
widths, is the new replacement for 
denim in multi-purpose casual 
wear, while velvet, both the con- 
ventional type and the knitted 
plush variety, is becoming a prac- 
tical and popular everyday fabric, 
She talks of a ‘coexistence of 
shapes and silhouettes — perhaps 
a reflection of what we hope for in 
humanity." 5 

The blazer has become a univer- 
sal item of clothing — the latest 
ones are a little softer and 
straighter, more like a man’s suit 
jacket, and with narrower lapels. 
Skirts range from soft, easy, often 
fully gathered and wrapover. 
stylos, to straight ones with a back 
allt or pleat. 


FASHION 15 EVOLUTIONARY, 
not revolutionary, she pointa-out. 
Few women today buy total pew 
wardrobes — they add and sul 
tract from the basics they; 
possess, many of which go in/and 
out of fashion {n successive 
seasons. There Js no such thing a8 
a great new look" — especially 
not this year. “Take the layered 
look, which appears in. different 
forms cach year — that goes Way - 


back into the Bible.” : 
# , ἃ 
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VALLEMOSSO 


Spinning and dyeing 


“Quality is always in fashion” 


ZEGNA BARUFFA — LANE BORGOSESIA S.P.A. 


BORGOSESIA 
Spinning and dyeing 


13608 Vallemosso, Italy 
᾿ iAfili*IN” εν 
. by zegna baruffaslane Borgosesia spa. 
Finest yarns for knit, and weave Vallemosso (fay) 
ROMAGNANO COSSATO ROME 
; Wool combing Spinning Spinning and dyeing 


Zegna Barufia 
‘means Italian 
moans luxury and distinction 


means the top wool spinners in Italy, 


‘voth in quality and in importance 


means 60,000 spindles and 8,000 workers 
thal in the combing, spinning, and 

dyeing mills produce 1,000,000 
kilometres a duy of the finest yarn from 


- the beat rated fibres. 


means five model mills having a 
covered area of 140,000 square motres, 
each of them specializing ina 
production branch. 


means yarn for the knitting industry: 
fabries and garmenis, single aud double 
Jersey, underwear, yarn for 


‘ pandknitting and for tosaving. — 


+ moans a family business whose “braing- 


trust’ -has an average uge of 88 yours, . 


- means industrial ambliton ona ** | 
᾿ ‘world-wide scale. Gee ee 


| meane α spirit of adventure and also dy... - 
- sieth sense, which is lo say common 
‘sense, from top to botiqm of the’ 1. “- 


Merarchy — ΐ 

‘means ‘humane management, 
‘means freak vines aiid: Greepers'ow the 
‘walls of the mili, and goad will and , 
pride in.good workmanship within. 


jgue-Paris ἐπὶ Atigust 1976)' 


_- ZEGNA BARUFFA 


“and their exclusive agents . 


BENCO INTERNATIONAL LTD. | 


ον wish their clients much success 


“απ. ce ee re ee ee ee ὰω 


LAHAYV casiion Tip Top 


“excites men, women and children ff Haifa Knitwear Ltd 


MASS PRODUCTION, “higher- 
than-high" quality and concentra- 
tion on a very limited number of 
producta seem to be the main 
hallmarks of Delta Textile Com- 


Γ 
| 
| 


Telephones: Tel Aviv 64374; Hatten, 664251 
‘Telex 46435 TIP TOP IL. Cubles: SARIG ISRAEL 


myth barely 24 months’ 
manufacturing history under its 
helt, this fast-growing men's un- 
derwear maker hag chalked up a 
hefty $8m. in export sales for 1077 
—a tough year for ovorscas sales 
in the softgooda line. 

’ “Despite this spectacular 
achievement, Delta's financial 
director, David Lederman, told 
me recently: “I wish you can 
come back to see mo again in 
about two years. By that time, we 
expect to have a really serious 
operation going here." 

It was obvioug Lederman had 
been seized with undue modesty. 
When I interviewed him-he was 
already occupying 4 well- 
furnished office in Delta's ex- 
ecutive offices, which take up an 
entire floor in one of Tel Aviv's 
newet office buildings. 

The Delta plants are up north: 
the main plant in Carmiel and the 
three cutting plants in Nazareth, 
Kafr Kania and Abu Snan. 

. “We have nothing against syn- 

thetic fibres, believe me,’ ex- 

plained Lederman, “But as un- 
derwear fashioners for men we 
atlck to good old 100 per cent cot- 
ton. Yes, we make women's T and 
athletic shirts, too, and also the 
same for children, But our main 
produot line is briefs and tops for 
men 

Right now, no less than 95 per 
cent of Delta's output heads for 
forelgn markets — mainly to 

Common Market customers but 

alao to a developing list of 

Amerioan' importers. - 


Israel’s. leading 
manufacturer 
and exporter οὗ 
infants’ and 
children’s 
knitwear. 


Exhibiting at the 
Israel Fashion Week, 
February 13-17, 1978, 
at the Tel Aviv Hilton, 
Room ΝΟ. 442 

1918 EXPORTS: 


$2.5 million 5 orp 
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LABAYV tie greatest Manufacturers & Ex 
of whole family fashion. 


JACOB LAHAV & Co.Ltd, Tel Aviv, 57 Wolfson St. 
Tel. 827102-3-4, Telex: 33402 LAHAV IL. 


israel Fashion Week: Tel Aviv Hilton, Rooms 626, 628. 


WHEN FASHION WAS mote con: 
: τελετὴ than it is today, women 


shop to aho j 
‘tor a hop to find the right shoes 


τ AUTHORIZED GENERAL EXPORTERS ἐπα 
KNITWEAR FOR ΙΝΕΑΝΤΒ & ea a have.to be such a tortuous 


roth FOR MEN ‘ art ‘from ‘the fact that 


k handbags ‘to 
hope 4 


i. eS 
Sone ed 


painstakingly trek from - 


parttoular garment, and then, 


Deltas tw6 yéar boom 


Aaron Sittner 


Holding onto a market in the 
face of tough competition is not so 
aimple, any new exporter will tell 
you. That's why, Loderman ex- 
Plains, ‘‘Delta knows its 
limitations and acts accordingly 
— to make the most of our areas of 
superiority," 

More specifically, he tells you 
that ''we absolutely cannot com- 
pete pricewise with Talwan, Hong 
Kong or evon Rumania. We are 
more expensive than underwear 
manufacturers in those coun- 
tries." 

But there is — fortunately for 
Delta — more to the worldwide 
market for men's underwear than 
price alone. Firat, there ig the 
quality feature. Then there is the 
impulse 8810 factor. 

“Believe it or not," Lederman 
explained, ‘most of the un- 
derwear sold to married men is 
purchased by their wives." 

Now, the question ls, how many 
matrons hang around men's 
haberdashery shops? 

Prohably very few. But Delta 
doesn't care. Most of its sales are 
from specially designed revolving 
display racks — in the most unex- 
pected places: supermarket 
alsles. 

“Packaging and placement — 
those are two of our very impor- 
tant selling points,’ saya Leder- 
man. Here tn Israel we have our 
own detail men making the rounds 
in shops stocking our merchan- 
dise, and they themselves 
replenish stocks on the racka. 

"Overseas, the job is done by 
our customers — most of whom 
are chainstore operators. We 


_ Greer Fay Cashman 
| nen eel 


Gingette, : 
Tene Tik, 


ὃ ᾿ to ladies’ handbags, but also .in- 
nd more. ahoe stores arevolude a widé cholaé of leather 
to { ‘aocessorieg for men, Colours, 
‘aside from the éver'faithfu} baaic 
.blabk;” incorporate all the ruatld 


"ie a realluation that the woman ex- 


eight bag manufacturers par. 
tloipating in Jarael Fashion Week. 
‘The otherg are Ba Li Shai, Zerbib, 
Jack Ba, Bakler and 
Ranges are not limited 


very rorely gell through 
wholesalers. 

‘As for packaging, al] items are 
Individually poly wrapped to keep 
them in factory fresh condition 
untll the consumer opens the 
package.” 

Labelling practices differ from 
Europe to the American market. 
While the U.S, requires country- 
of-origin labels on imported 
goods, Huropean countries do not. 
So, all of Delta's sales to Europe 
are marketed under private 
labels. 

The ‘made-in-Israel" label ia 
never used on goods sold to Ger- 
many “because it would not help 
gales there," a Delta official dis- 
closed, 

In about a year, Delta's Carmiel 
plant — knitting, sewing, cutting 
and warehouging facilities — will 
move into a brand new 11,000- 
square metre complex in the 
town's new industrial zone. In ad- 
dition, two more sewing plante 
will be established in Arab 
villages. : 

‘“fhese moves," says Leder- 
man, ‘will not only enable us to 
double our output, but will let us 
do our own dyeing.” 

At present, toning is done by 
Argaman. Though underwear in 
Hebrew is called Zevanim (white 
articles), the fact [8 that only 40 
per cent of Delta's products are 
white. The greater part goes into 
the ship containers in all colours 
of the rainbow, 

One of the secrets of Delta's 
success ig that the 600-worker 
organization is as tight-knit as the 
products it produces. And Delta's 
ownership {6 also closely held — in 
the hands of Dov Lautman and 
Eliezer Peleg of Israel, and Leon 
Davidoff of Mexico. 


See our collection by Fani Heiler, the Hilton, 
Room 642 
BERGERLFASHION INDUSTRIES 


‘Presses and coordinates 
98 Rekov Nahiat Banyamin, Tel Aviv. Tel. 60962. 


At the opposite extrame, there |’ 


eng Ww 32 Rehov. Levanda, Tel Aviv 
ecutive. does not want to be]: Tel. 264891, 97686 = 
burdened by both a handbag and'a | - oa ἢ 

and that what she 


Manufacturers: and ‘exporters 
of fashionable knits ot 
εἶν Ὁ Outfits | 

* Dresses . 

« Coordinates . 
: © Sweaters ὉῸΟῦ 
“ JSRABL FASHION WEEK’ ᾿᾿ 
ὡς Gel Aviv Hilton: >.” 
᾿Βοοία No. 481. τ: " 


= DUTY FREE IN FURS 
Pith 


"Haute Couture” 


Aviv. Tel. 
Bograshov St. 
69 


Tel 


Tom 


(Righi), Ποῦ Adler shows his evening wear in shades of 
green, orange, bluck and red along with popular while 
wedding dressas (right) 


Export Terminal B.G. A/p; Cables Airconsol Lod 
Tel. 972667, 972292; P.O.B. 123, B.G. A/p 


The company which is the only one to provide much lower air cargo 
rates for consolidated shipments 


To _U.S.A., Canada, Europe, Australia and South Africa 


Ν τ ἀν." ~~ ain Papacy aa a AIR CONSOLIDATORS ISRAEL LTD. 
TEL AVIV_AND [|. ὅδ damit ὁ Ee me | ie 
ERUSALEM a Ai ees Β. es hee Now offers a comprehe' system 
HILTON a (a : ' ‘ ᾿ (Left), Salpeter — His and Her short baitle dress of aot. : 
ALWAYS IN ee 


| Lee τὰ for transportation of hanging garments 
: ; leather with stitching and patoh pockets. | ᾿ ᾿ ἷ ‘ : 

THE HEIGHT ° [πὶ Seno κ᾿" "2 is EE 

OF FASHION : ...:.: τ ἷ ᾿ 


by piece or full containers 


Speedy delivery in special containers, unique’ in Israel: 
completely closed In and locked—dust proof; all-weather proof; 
door to door service; ἐν 
saving of packing material and Jabour; _ ᾿ 

No ironing, no creasing ἡ ὶ 


For details come and see us — and our special containers! 
Room No. 640 in the Hilton Hotel—or in our office 


‘ 
"(Right), Wigook — Men and women's sport jackets with 
knitted cuffs and watat and -alppered ‘pockets. 


το Hntreprige | « 


(Below), Caatio Modal -- Avi Toncur's dross 
Suede"; geometric design in black and ὑεῖς 
slraight-loyyed: patite, ᾿ β 


raibwvear & leathienaar 


J.SALPETER « SOND 
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uta ‘Sirge 
950898 /12004 


EHILBRENSWEAR:NO CHILDS PLAY 


Greenberg stresses that, adults 
may be prepared to suffer in the 
cause of fashion, children are nol 
— they may like a fashionable 
look, but thelr main concern jg 
comfort. The fashion for rib kn 
cufts 1s ideal for children she g 
eliminating the need for {| 
buttons and cuffs, making jackets 
easy to put on and take off, and fit. 
ting extremely well. 

The rango she and Zvika Lahay 
have designed for Til and Pily 
features lots of seaming detail and 
pockets on culotte skirts, pants and 
overalls; lots of novelty brald and 
ἡ ribbon trims and intograted belts, 
blg bright zips used both fune- 
tionally and decoratively at the a δ 
same time. Lilli Dervish's range [ 1 3 
for Alaska uses a lot of old 3 ee ᾿ y 
fashioned floral print on fine cord, ; ἢ 
Ἵ with two scales of the same 
pattern combined in smock style 
overdresses and pinafores. 

Even at Solog’ where the. 
range is from birth to six (with T- 
shirts going up to teenage sizes) 
Gad Golos says that adult fashions 
and colours are definitely the 
main influence. There is a new 
knitted ‘flannel’ brushed on the 
inaide, smooth on the outside, . 
which they make up into romper 
suits, boiler suits, in combinations 
like pale slate blue with offwhite, 
as well as brighter reds and 
greens. Another knit has the look 
of quilting, used for babies sults 
children, reckon to have reached and pyjamas, while the military 
a yay Log τὸ μῦν οὐ _ year. look, complete with trims ~ 

an ly, 8 two-year-old com- ΝΗ buckles, has also been tranalat 
pany specialising in children’s Prac said ee nanos. into infants’ styling. The jeans 
sportswear, expect to reach to worn here by Finy’s grandeon, look is still popular for the 
$250,000 by the coming Spring. All Jonathan Leitersdorf. “ youngest age ranges he says. 
in all, the figures probably add up Solog's version comes in a cotton 
to something well under 10 per the collection in our showrooms, polyester knit, which gives the 
cent of Israel's total fashion ex- and’ the bal! started rolling, It is best fit for toddlers, and is also ex- 
ports. : developing very nicely, though by tremely practical for laundering. 

80 why have so many ‘firms no means an easy matter,.You Sportlife's lina, designed by 
gone into children's clothes? Gne cannot make children’s clothes by Chava Shalman, shows a very dls- 
explanation lies in the fact that, taking adult styles and scaling tinct colour story in cinnamon. 
faced with an exceptionally poor them down. But a market, and a shades, browns, beiges and olive 
season on the local market last demand, exists for both." greens. There are delightfully’ 
Winter, and a steep decline in the romantic looking pinafores and. 


a a ‘| Popularity’of jeans, ‘many PAPCO, who have been selling dresses with pintucked hodices, in. 
‘sportawear manufacturers turned plush velour. children's shirts and fine ‘corduroy or’ flannel, 000" 
over part of their production td pullovers successfully.on the local dinating chook shirts, mixtures of: 
ς ‘] children's clothes for: the: local market, ara now offering them for corduroy and checks in the same 
Tbe thy ( market — and some ate now.offer- export, ‘This, explains ‘Ruth dross; there are honey coloured 

li atl | : 


ing. collectiong for export. ‘Kimmel, is because the firm corduroy pants with -V-shaped 
recently set up a subsidiary out- seaming on.the hips, teaming 
”” gubsldlary five years ago μετα τη ower ae with 25 waistcoasts backed i moe 
. , . 5 . ᾿ 0, amployses . a : cor’ 
babies and children’s fashion . | initially producing: designs under where they cain now mans peruse and flannel coordinates in bright: 
knitwear made of high quality : ae τὸ Daniel. Hechter, baste styles in large quantity and’ Wintor white, Fannol, sodlop 
acryli 1 ; him a very achieve the low costing required. edgod Mke Brodoric Anglaise, 
cotton, acrylic and polyester yarns | suigh on item, τοφαϊγοά. οὐροὰ [80 easily mantle 


blouses, skirts 
Sela Style 44 shatma ad. Mea, το 
Tel Aviv 66073, P.O.B 1504, Phone: 826806 


No 
| don’t want 
to wear 

anything bu 
‘Sela 4 . 


(Continued from page 15) 
looking.atyles and snappy ranges 
around and .makers οἵ 
childrenawear are swelling Jn 
number from one Fashion Week to 
the next. This time there are a 
total of 81, of whom about ten are 
“oldtimers,” and at least half a 
dozen showing for the firat time. 

There are those who specialize 
exclusively in infants and toddlers 
wear — mostly large vertical 
knitwear plants, who in recent 
years have abandoned the classic 
baby pink and blue matinee coats 
and romper suits in favour of. 
terrycloth and velour 
“‘babygrow” suits and sets in the 
brightest, jazziest colours. Many 
of those producing fashions for 
older children are established 
firms who have added a children's 
line to thelr adult collection. 


Tel Aviv 


» 


NO SEPARATE FIGURES are ἢ 
available for exports of 
childrenswear. The largest single 
exporter is Tip Top of Haifa, who 
reached $2m. last year, a figure 
which is particularly impressive 
taking into account that it !s made 
-up of so many tiny garments! 
Solog, another vertical knitwear 
plant, exported $1m. worth of 
babies’ and toddlers’ clothes last 
year. Lahav estimate ‘‘Mint 
Lahay" line exports at some $300,- 
000, and Sportlife, about 20 ‘per 
gent of whose exports are for 


best sellers in textiles 1978/9 
CORDUROY 


oe — 100% COTTON-EXPORT QUALITY 
Ps ji teic'y τε a - REAL INDIGO DENIM 
A New Look in Wool Merlin ΟΘΤΤΟΝ 


; COTTON VELVET 
PDominiaue Fashion House ? 


CREASE RESISTANT 
6 Gruzenberg Street, Tel Aviv, Tel. 57931 


_ JEANS COLOURED FABRICS 


100% COTTON 


SPORTSWEAR 


PRINTED FABRICS FOR DRESSES & SHIRTS | 


100% TEXTURIZED POLYESTER.” 


| ΕΝ ἘΌΝ acca. ; 


THE WELL KNOWN ‘TEXTILE MARKETING CENTER: OF ISRAEL. . 


| FOR THE FASHION INDUSTRY. ΄- . 
37 NAHLAT BENYAMIN, ST, TEL AVIV, PHONE: 625581. 


MELNIK ADV, 


‘B FOLLOWING thelr expertiie αν 
‘| he ; men's and women's § Y. 
Waly APPROVED EXPORTER ΝΠ mots and women's a ta, Lat 
} _ Children. Deeigner Jean Druoket 
has used classic tartans a 
quieter traditional ‘suiting ern’ 
_ herringbone τὸν bean tas 
3 for a wide range of pure “rr. 
Hanne) shirts, ‘all of which 900 
dinate with a line of ‘corduroy oF: 


and. af 
Again, the principl NT COATS. 
Li bro {67 . 


"The Self-Seller”’ 
NAR 


The fashion that sells itself 


(Continued from page 18) 


Yael's working day begins ay 
early as 7 a.m. She recelves a, ἢ 
many telephone calla at home ay ῇ 
she does in the office. It is virtua). | 


ly impossible to maintain ἃ fi 
minute conversation with her 
without disruption. A call from 
London tells her of a record 
number of buyers coming to 
Fashion ‘Week. An Iasragij 
Commercial Attaché somewhere 
in Europe calls to check a point of 
information. An exporter pops his 
head around the door to report 
successful sales at an overseas 
fashion show. Various other peo. 


SAIBIRA | Fashions in 


Diana Lerner 


NEW YORK. — Surprising as it 
may be, fashion photography has 
yery little to do with clothes in 
1978. A widely acknowledged 20th 
eentury art form, fashion 
is more a matter of 


ple come to ask questions about 

editorial layout to intrigue Come and see our 
Fashion Week or Israeli shows readers of avant garde fashlon collection of dresses, 
abroad. Scores of people wanting and as such has been (Top left} GEORGH HOYNINGEN-HUENH, Schiaparelit ‘No 1"', Vogue, 1988, sets, coordinates and 
tickets for the opening of Fashion Courtosy of Conde Nast, N.Y.C., (Top right) HORST P. HORST, Untitled, shirts in its 


prophetic in giving the message of Vogue, 1937, Courter: ““ ἊΣ 
1 1 y of Conde Nast, N.Y.C., (Bott Chandelier" by Helmut 
ae we live in. Ναινίοῃ. The cittierte chandler reflects on repens bare backs of the luminous, colorful 
travelling exhibition mounted sophisticated women — the 1977 “dn” fashionable advertisement. range of prints and 
her ἢ at the Brooklyn Museum con- “ fabrics at the 
tice abhity (a 6b stitutes the first major historical 18 
er ability to absorb and com- survey. of this photographic JRAEL FASHION WEEK 
municate is the secret of her medium spanning almost a hun- : ᾿ 8 i 13th — 16th FEBRUARY 
success. Regular visits to fashion § dred years and demonstrates not - ΕΝ ae : : Ξ TEL AVIV HILTON. 
Lepage ne et ee peal only changing styles but the -_— SEP Awe "ἢ ΠΗ ᾿ and you'll see why buyers call 
fallibl fo history of evolving photographic .— - : i : : , NIBA fashion 
infallible memory for names and techniques. Many of the - ἢ ς ἘΠ 
faces helps to generate confidence —  ohotographs were originated “THE SELF-SELLER" 


Week suddenly remember that 
Yael is their best friend, even 
though they may not have seen 


among buyers whom she might —. primarily for sophisticated hig ae : ᾿ 

meet only once or twice a year. _ publications such as Harpers . - Ξ a 1 : Exclusive prints and fabrics, 
Bazaar, American, French, : } : : . developed by NIBA and a 

THE PAST FIVE years hayebeen } Ttallan' and British Vogue, and - : i : ἢ team of international 
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